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Preliminary sales results at Stokrotka Sp. z 0.0. for March 2017.

Content:

The Management Board of Emperia Holding S.A., based in Warsaw (,,Issuer’’), announces that
subsidiary Stokrotka Sp. z 0.0. (“Stokrotka”) generated a profit of PLN 213 million on product
sales in March 2017 on a preliminary basis, which is approx. 1.6% higher than in March 2016.
Revenue from sale of products in the period January-March reached PLN 587 million, up 2.7%
from the same period of 2016.

Growth in LFL sales at Stokrotka’s own stores in March 2017 fell about 4.0%. Significant
impact on this has difference in terms of Easter. LFL sales at Stokrotka’s own stores in the
period January — March 2017 fell about 2.8%.

Growth in LFL sales at Stokrotka’s own stores in March 2017 was about 4.0% compared to the
March 2015, while LFL sales at Stokrotka’s own stores in the period January - March 2017 was
about 4.2% compared to the same period of 2015.

Six stores were opened in March 2017: 3 Stokrotka supermarkets and 3 franchise stores. As a
result, the total retail space increased by 1 500 sgm: 600 sqm for markets and 900 sqm for
franchise stores. The total number of Stokrotka stores at the end of March 2017 was 380. The
total retail space at the end of March 2017 was 176 500 sgm.

Legal basis:

Art. 17 of Regulation (EU) No 596/2014 of the European Parliament and of the Council of 16
April 2014 on market abuse.



